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What the 
papers say�

Speaking More Languages Can Slow Down 
Ageing, Study Reveals, 10/11/25 
Being bilingual revealed only a �modest� 
advantage, suggesting the more languages 
you speak the better� Christos Pliatsikas, a 
cognitive neuroscientist at the University of 
Reading, said the results could �bring a step 
change to the field�. �The effects of 
multilingualism on ageing have always been 
controversial, but I don�t think there has been 
a study of this scale before, which seems to 
demonstrate them quite decisively.� 

UK Will Rejoin Erasmus Student Scheme in 
2027, 16/12/25 
Alex Stanley, from the National Union of 
Students (NUS), said it was �fantastic that 
another generation of students will be able  
to be part of the Erasmus programme�� 
Emily Pike, a student from Devon, told the 
BBC she had to strike her own deal to study 
in Italy because Turing funding was so 
limited. �All of my peers from other countries 
were almost entirely covered by Erasmus 
funding,� she said.

The latest from the languages world

Regulations mean little when there is a lack of 
qualified professionals, reports Philip Harding-Esch 

Many healthcare settings are struggling to 
find interpreters or translators, according to a 
recent report in Pulse. Indeed, interpreters 
are often not available at all. In the last issue, 
we reported that only 7% of BSL speakers 
who require a language professional at NHS 
appointments always have one. This is 
supported by a BBC report focusing on a 
deaf woman whose interpreter was cancelled 
on the day of her surgery. Although she was 
able to muddle through with the help of a 
nurse who �was capable of basic signing�, 
this is not an acceptable situation, as her 
family stated. Where a lack of interpreters 
leads to cancelled operations and court cases 
� or worse (medical errors, miscarriages of 
justice) � this can cause unimaginable harm.  

A recent study showed that doctors and 
nurses are increasingly turning to Google 
Translate and other online tools. Anne 
Cronin, the lead researcher, said �AI 
translation tools are increasingly replacing 
human interpreters in GP surgeries, even 
though none of these apps have been tested 
for patient safety.� 

The NHS published its �Improvement 
Framework: Community language translation 

NEWS & EDITORIAL

and interpreting services� in May but the 
reality is that, under pressure, professionals 
make pragmatic decision in the moment, 
governed by the availability (or otherwise) of 
language resources.  

It�s the same story in Wales, where a new 
BSL Bill has been proposed to impose a duty 
on public bodies to provide BSL provision, 
rather than waiting for a complaint under the 
Equality Act. However, it is again a shortage 
of professionals that undermines the 
proposal. Only 4% of UK interpreters and 
translators live in Wales � and there is no 
training for BSL interpretation in Wales. Jenny 
Rathbone MS, who chairs the Welsh Senedd�s 
Equality and Social Justice Committee, 
admits: �The shortage of interpreters and 
translators in Wales stands out as the greatest 
threat to the success of this proposed law.� 

Similarly, efforts to introduce a new GCSE 
in BSL reached a significant milestone as the 
examinations regulator Ofqual published its 
rules for the design of the qualification. 
However, there is no guarantee that exam 
boards will develop the exam due to a series 
of challenges � not least a lack of qualified 
teachers and examiners. 
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In A City of 300 Languages, London�s 
Theatre Speaks Mostly One, 21/11/25 
Brexit and the pandemic hit and the impact 
was felt deeply by the theatre industry. Fear 
spread� Companies that once brought 
European theatre makers and other 
languages to London are struggling, or have 
disappeared� There are a wonderful few 
examples that speak for the opposite. For 
example, when Spirited Away came to the 
London Coliseum in 2024, it was sold out for 
months. Audiences came from all over the 
world to see it, despite it being performed 
entirely in Japanese.Linguist shortages
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NEWS & EDITORIAL

Interpreter pressures

In     the media
PHILIP HARDING-ESCH
The British media continued to reverberate 
with the concerning news that Russell 
Group universities appear ready to close 
their modern languages degrees, as the 
higher education sector�s financial struggles 
persist. Highest profile was Nottingham 
University, where students, staff and 
campaigners across the country joined in an 
effort to reverse moves to scrap languages. 
In a piece for the BBC, students called the 
decision �insane� and enrolled the support 
of composer Sam Watts, who wrote the 
theme for The Traitors, to raise awareness. 
The Spanish Ambassador made a rare 
intervention, with reports that he was �very 
concerned� by the plans. 

A more in-depth analysis by the BBC 
showed that there are emerging �cold spots� 
for several shortage subjects � languages 
foremost among them. They interviewed 
sixth-form staff and students upset that 
they couldn�t continue their studies in their 
region. Data from the Higher Education 
Statistics Agency showed that French 
students are mainly concentrated in Bath, 
Bristol, London and Oxford. This led to 
several thinkpieces exploring the dangers of 
losing linguistic expertise in HE, including a 
piece in The Critic indicating that the UK 
�has lost 100,000 language learners� yearly. 

The National reported on more positive 
news from Scotland. The British Council 
Scotland found that with 99% of primary 
schools teaching a language, and increases 
in the number of pupils taking Highers in 
modern languages, Scotland has an 
�excellent foundation� to increase language 
skills, as long as the government provides 
�funding and progression pathways�. 

Most outlets covered Puerto Rican star 
Bad Bunny becoming the first artist to win 
the Grammy�s highest honour for an album 
written in Spanish, and the first to perform 
in Spanish at the Super Bowl halftime show. 
President Trump called the show �one of 
the worst, EVER!�, prompting debate about 
language and identity in the United States. 

 
Philip Harding-Esch is a freelance languages 
project manager and consultant.

A new MA Interpreting course has launched 
at Queen�s University Belfast (pictured) to help 
boost the number of interpreters in Northern 
Ireland. Course director Dr Sally Gillespie says 
�issues with availability can mean interpreters 
are often called into highly emotional 
situations at short notice, sometimes moving 
between a christening and a life-or-death 
situation in hospital.� A scenario participants 
describe as �emotional whiplash�.  

One participant, Konrad Cheng, is studying 
in memory of his aunt, who was deaf and 
sometimes struggled to access services. This 
speaks to the reality, often recorded, of 
children being called on to act as interpreters 
for family members in high-stakes 
environments such as healthcare and the legal 
system. This practice is so widespread and 
harmful that child psychologists in Belgium 
have launched a public information campaign 
to discourage people from resorting to it.  

Even in the most structured and supported 
professional environments, translators and 
interpreters face difficult and pressured work. 
In the European Parliament in December, an 
interpreter was unable to hide her tears as 
she interpreted for 11-year-old Ukrainian boy 
Roman Oleksiv as he spoke about the 
Russian attack that killed his mother and left 
him badly injured. 

The incredibly pressurised situations in 
which translators and interpreters work are 
not recognised enough. The recent House of 
Lords Public Services Committee Inquiry into 
court interpreting found that problems with 
the way data is gathered hide �significant 
issues�. Despite figures suggesting that the 
majority of MoJ interpreters are�satisfied� and 
�more than 99% of trials needing interpreters 
go ahead as scheduled�, the report 
concluded that the system is ineffective and 
poses a threat to the administration of justice.

A federal judge has ordered the Trump 
administration to bring back American Sign 
Language (ASL) interpreters for White House 
briefings despite the US President saying he 
didn�t like to �share his platform�. This will 
certainly add pressure to the first interpreter 
to walk up to that stage after this ruling.

An interpreter and two US soldiers have been 
killed in Syria by the Islamic State, a reminder 
of the risk to interpreters working with armed 
forces in conflict zones. CIOL Vice President 
Baroness Coussins continues to ask the UK 
government to push for a UN resolution on 
the protection of such interpreters.

Trump vetoed War zone risks
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several morphological rules intrinsic to the language, 
would never appear in standard Italian prose, yet they 
thrive on the comic page. Others arise from playful 
truncations of Italian verbs: sbatt (from sbattere, �to slam�) 
steps in for the English �slam�; ronf (from ronfare, �to 
snore�) replaces �snore�; spalanc (from spalancare, �to 
open wide�) signals a sudden window opening. These 
clipped forms imitate the consonant final punch 
associated with English onomatopoeia � a style Italian 
readers may perceive as more immediate due to the 
monosyllabic nature of many English words. They are 
some of the clearest examples of how translators and 
artists jointly expand the boundaries of a language. 

In all these scenarios, the translator of comics 
becomes a mediator between sensory worlds. The task 
is not to find a literal equivalent but to recreate an 
effect. Does the noise surprise? Does it amuse? Does it 
slow the reader down or speed them up? Does it guide 
the eye across the panel? All these questions must be 
considered in order to rebuild what I like to call the 
�acoustic architecture� of the target text. 

What this teaches us is that comics, far from being 
trivial, offer a sophisticated arena for linguistic play. 
Onomatopoeias and ideophones are not peripheral 
embellishments but structural elements that often 
dictate the pace and narrative flow of the page. They 
show how language can be stretched and reshaped 
when storytelling demands it. And they remind us that 
translation, at its most creative, is as much about 
listening as it is about reading. Translators thus become 
co-creators, shaping how readers �hear� a story in a 
different language. These choices may seem small but 
are deeply meaningful. It is clear that, in the world of 
comics, every noise deserves full listening.

CHOICE WORDS 
Comics in English 
(left) and Indonesian 
(above) show a range 
of onomatopoeic 
words, including 
�whump� and guk 

 
CIUF CIUF! LINGUISTIC EXPERIMENTATION 
Translators face not only the challenge of reproducing 
these sensory words but also the visual density the 
clusters bring to the page, and whether the whole 
ensemble works in the target text � sometimes even in 
terms of the physical space available. Comics invite this 
kind of linguistic experimentation because ideophones 
interact as much with images as they do with words.  

When a trembling �rrrr� is rendered in jagged lettering 
on the strip, the noise becomes inseparable from 
typography. A reader �hears� the earthquake before 
noticing the crack in the ground. In my corpus, lettering 
choices were as crucial as phonology: stretched vowels 
for creaking doors, spiky consonants for scratching 
noises, tiny fonts for distant sounds. Here sound meets 
spatial design, showing how intrinsic the relationship 
between text and image is in multimodal works.  

Translators are then faced with decisions that may 
seem innocuous but can radically change how readers in 
another language interpret the action in front of them. A 
mistranslated �crack� placed awkwardly in a panel can 
silence a moment that is meant to resonate. 

One of the characteristics that makes comic-book sound 
symbolism so rich is its resistance to semantic stability. 
These words reveal how flexible languages can be, 
especially when dealing with the more unpredictable and 
sensorial corners of expression. A single ideophone can 
adopt multiple meanings: �zzz� � famously used to indicate 
sleeping characters � is also used to depict boiling liquid. 
Ciuf ciuf, the Italian counterpart to �choo choo�, can refer 
to both trains and rockets. And certain events can be 
expressed through a range of forms: arf, bau and growl 
all appear in Italian strips to represent a barking dog. 

 
RONF! CHANGING LANGUAGE IN USE 
Italian comic translations have also played a surprising 
role in shaping the modern lexicon. Several English forms 
have entered Italian dictionaries thanks to their long-
standing presence in comics. �Gulp� and �gasp� are clear 
examples, now fully naturalised in Italian and adapted to 
Italian phonetic conventions � gulp, for instance, is often 
pronounced �goolp�. Even �mumble� has taken on a new 
life. Originally referring to indistinct speech, it has come 
to express confusion or even frustration in Italian comics, 
and is now used orally by Italian speakers as an everyday 
interjection. This shows the extent to which comic-book 
sound symbolism influences and shapes language in use 
� a fascinating form of language contact that has 
received surprisingly little scholarly attention. 

Neology, the creation of new words, also plays a crucial 
role in this ecosystem. When Italian lacks an equivalent 
form, artists and translators simply create one. Some 
inventions, such as pfui, pfuff, pfing, tlac, sgnac, are purely 
phonotactic experiments. These forms, while breaking 
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Carolin Sommer considers the multi-faceted challenges of 
translating handwritten texts, focusing on WWII materials

 I love a puzzle, and who doesn�t? Apart from 
sudokus � numbers aren�t my thing; I�m a 
translator after all. But give me a word 

game and I�m hooked. I like to think I�m 
pretty good at them, too, and I don�t give up 
until I�ve cracked them. So imagine my 
surprise � and shock � when, many years ago 
now, my mother showed me some cherished 
handwritten letters and recipes from my late 
grandmother, and I couldn�t read them. It 
wasn�t because they were in German but 
because the letters looked like some secret 
scribbled code: the old German Sütterlin 
script. It was totally unfamiliar to me.  

Faced with a mystery I couldn�t unravel, I 
nearly had to admit defeat. Not one to give 
up easily, however, I decided to teach myself 
to read this strange font that was widely used 
in Germany between 1917 and 1941. It was 
exciting, but once I was able to read my 
Oma�s documents I wanted to put my 
newfound skill to good use.  

But how to practise? Having provided pro 
bono translations for the Wiener Holocaust 
Library in London, I wondered if they might 
have some handwritten documents that I 
could try to decipher. As luck would have it, 
they were able to put me in touch with a 
gentleman who was looking for someone to 
translate his late mother�s letters, which were 
all written in some illegible script.  

Fast forward a decade and deciphering 
handwritten material has become one of the 
mainstays of my freelance business. Now I 
help my clients solve their puzzles by 
translating letters, diaries and historical 
documents for them. Some want to find out 
certain details about their family history or 

build a family tree going back generations; 
others are prospective authors doing research 
into a historical personality or group of 
people. Many are children and grandchildren 
of Jewish refugees who escaped Nazi 
Germany during the 1930s. They all have 
one thing in common: their German 
documents are deemed �impossible to read�. 
So, it�s a good thing I love puzzles, as the 
challenges are many and varied. 

 
The breadcrumbs of family history 
Like many translators, the first questions I 
usually get asked are �How much will it cost?� 
and �When can you do it?� In the UK, we look 
at the number of words involved and, ideally, 
ask to see a sample, if not the whole text, to 
assess the source material before answering. 
Nowhere does this apply more than when 
quoting for handwritten material, where the 
number of words is just one factor of many. 

A key question is how many authors we 
are dealing with. Different people have very 
different handwriting styles, and that applies 
for the old Sütterlin as well as its predecessor 
Kurrent or any modern script. Historical 
records from different church books, for 
example, will likely be written by different 
clerks. A collection of letters may well involve 
several writers. The presence of multiple 
authors means getting used to different 
scripts, and that takes time.  

With my clients located all over the world 
and their material being precious, I prefer to 
work with digital copies instead of originals, 
which are often too fragile to handle much. 
However, even with high-resolution scans or 
photographs, if the original letter was written 

in faint pencil on purple blotting paper, which 
in hard times they often were, no amount of 
zooming in or adjusting the contrast settings 
on screen is going to make the writing 
appear clear. Add a number of worn-out 
folds and dog-ears into the mix, and the 
challenge to fill in the blanks only grows.  

I always ask my clients for as much 
background information as they are happy to 
share. It�s not just because I am interested in 
their stories, but also because one type of 
word is particularly tricky to decipher: proper 
nouns. Knowing the names of family members 
who may be mentioned in personal letters, or 
knowing where the family came from, really 
helps in determining whether the name of 
the auntie is Anna or Irma, or whether the 
birthplace of a new nephew is a village 
beginning with W near Nuremberg or a small 
town beginning with M near Hanover.  

Similarly, seeing how the author writes their 
own name and hometown helps me decipher 
other words in the same document which 
may otherwise have been tricky. This is 
especially true when they include letters that 
often have an individual flair and are therefore 
difficult to distinguish from one another, like 
M and W, or V and W, or even G, Y and Z.  

The added challenge here is history itself. 
Germany�s borders have fluctuated wildly 
over the course of the last thousand years, 
and the German Reich once extended all the 
way east to Kaliningrad in modern Russia. 
Even areas of modern-day Czechia or Ukraine 
were German-speaking at one time, and 
every village, town and city had a German 
name. After World War II those places 
reverted to their local names. 

Decoding the scrawl
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The present designations of big cities like 
Lemberg are well-known (Lviv), but with 
smaller places it gets much trickier to find 
them on modern maps. Thankfully there are 
some handy tools available online that let 
you zoom in on century-old maps. Knowing 
the area where a family came from helps to 
know where on the map to look.  

Apart from old maps, passenger lists from 
immigration centres are a great resource for 
finding out names of people who travelled 
together, where they departed from or even 
on which ship they travelled. I enjoy this 
research part of my work tremendously and 
sometimes find myself spending far too long 
browsing these fascinating historical records 
just to confirm a particular name.  

 
Deeply personal 
Of course, language changes over time, and 
so does spelling (always a hot topic for 
Germanists). This applies to any older text, 
not just handwritten ones, but it is certainly  
a problem when you are trying to decipher  
a difficult text. I find myself thinking in the  
old language in order to imagine or predict 
what a particular word might be. For 
example, when translating a decree from the 
1700s I know the text will be full of officialese, 
bursting with Latin terms and forms of humble 
address like Seine hochfürstliche Durchlaucht. 

It doesn�t help when the spelling of a word 
is a challenge in itself. Whether it�s the letters 
from an unschooled farmer�s daughter who 
emigrated to the United States in the early 
20th century or a church registry entry from 
the 1700s, the spelling is often very �individual� 
and rarely follows any modern rules or 

conventions. Even a person�s name can be 
written differently within the same document, 
for instance Schäfer can also be written as 
Schaefer or Schaeffer.  

Sometimes a client assumes their document 
is written in Sütterlin because to them it 
appears illegible, but that�s not necessarily 
the case. My most challenging assignment to 
date was the diary of a Jewish father living in 
hiding during World War II. The notes were 
written in a small pocket diary in minute 
modern script littered with shorthand symbols, 
some official, some individual abbreviations.  

It had been rejected by several other 
translators for being impossible. But I like a 
challenge, and as I began to work my way 
through the document, I quickly realised 
which little squiggles could be articles and 
prepositions in front of nouns, so I started my 
own glossary. Using clues like �onions, 
potatoes but no [xyz]�, e.g, I deduced that 
�xyz� probably stood for �meat�. I would then 
use an online short-hand dictionary to look 
up �meat� and confirm my suspicion. Slowly 
but surely, I became more familiar with the 
author�s symbols and was eventually able to 
transcribe the whole diary.   

When translating handwritten material, be 
it the beautiful cursive of a child�s hand or the 
hurried scribbles of a distraught parent, it�s 
impossible not to imagine the author � the 
human being � behind it. Letters and diaries 
are by their very nature deeply personal, and 
one can�t help but be affected. The letters I 
deal with are often full of despair and concern 
for either the recipient�s or the author�s 
personal safety. Some tales are heartbreaking 
and hard to read, let alone translate.  

My clients are usually aware of the 
circumstances in which the correspondence 
came about, but I sometimes feel the need to 
warn them if they are about to receive some 
particularly painful details. Equally, I share their 
disappointment when the letters don�t reveal 
the missing details in their parent�s or 
grandparent�s life they were hoping to find. 

So, the challenges involved in translating 
handwritten documents are truly manifold � 
technically and sometimes emotionally too. 
But I relish the practical ones and embrace 
the emotional ones because I value the 
personal connection they bring, and I feel 
privileged to be trusted with such a delicate 
task. I know that my translations are treasured 
and have a real impact. 

Much has been written, in this magazine 
and elsewhere, about the blessing and curse 
that is AI in translation. This is less of a 
pressing issue for handwritten documents, 
especially those penned in Sütterlin or 
Kurrent. Transcription software for handwriting 
is still in its infancy and I have not been 
impressed by the results provided by the 
models I have tried. Given the negligible 
commercial relevance of the material in 
question, thankfully, for puzzle-lovers like me, 
there seems little financial incentive to invest 
in more powerful algorithms, and so for now 
at least, my job seems relatively secure.

HISTORICAL IMPORTANCE 
(Left-right) An example of Sütterlin from a book 
published in 1905; a diary Carolin worked on for 
a client; and imprisoned resistance fighter Kurt 
Huber wrote a book while awaiting execution, 
which was typed and published posthumously
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Fiona Long and Hayley Poulson tell Karl McLaughlin 
about the language and cultural support enabling 
refugees to restart their medical careers in the UK  
An unsung organisation based in Salford 
Royal Hospital, England, provides crucial 
opportunities for a growing number of 
individuals whose personal and professional 
lives have been thrown into turmoil by tragic 
events. REACHE (Refugee and Asylum 
Seekers Centre for Healthcare Professionals 
Education) offers refugee and asylum-seeking 
doctors, nurses and other healthcare 
professionals a pathway to enter the NHS by 
facilitating registration with the General 
Medical Council (GMC) and the Nursing and 
Midwifery Council (NMC). 

It is supported by, among others, NHS 
England and currently headed by director  
Dr Aisha Awan. Since its inception 23 years 
ago, it has assisted hundreds of individuals 
through requalification and professional 
registration, including around 350 doctors. Its 
free and comprehensive language and 
clinical training programme, supported by 
targeted work placements, enables 
participants to return to their careers in 
healthcare, including in rural communities 
which struggle to recruit and retain doctors. 

REACHE�s English for Specific Purposes 
(ESP) and clinical tutors deliver a demanding 
curriculum, which takes an average of two 
years to complete. Its dedicated pastoral, 
housing and mental health support helps its 
�members� (the term it uses to describe 
programme participants) focus on their 
training with confidence. As the new teaching 
term got into full swing, The Linguist caught 
up with Fiona Long and Hayley Poulson, 
senior members of the ESP team, to learn 
more about its work and the challenges it 
faces in delivering its aims.  

Could you begin by outlining 
who the beneficiaries of the 
REACHE programme are? 
We work with already qualified (in their home 
countries) doctors and nurses who are 
refugees, refugee spouses, asylum-seekers 
and people under humanitarian protection. 
Their countries of origin vary depending on 
where there is conflict and/or persecution. 
Down the years we have welcomed many 
Afghans, Egyptians, Syrians, Sudanese, 
Ethiopians and Eritreans, and in recent times 
are seeing an increased number from Ukraine 
and Gaza, a reflection of current conflicts. 

 
What qualifications do they need 
to register as doctors or nurses? 
In the ESP team, we prepare them for the 
internationally renowned Occupational English 
Test (OET). REACHE was an early adopter of 
OET as we felt that it was a more practical and 
useful qualification for our learners than more 
academic English exams such as IELTS. OET 
focuses on healthcare settings, enabling our 
learners to practise the functional language 
required for their future NHS careers. It is a 
medical-specific exam which tests situations 
much closer to the real-life situations they will 
experience, e.g. writing a referral letter, 
speaking in a consultation. 

On completion of OET, our clinical team 
prepares participants for the Professional and 
Linguistic Assessments Board Test (PLAB), 
used by the General Medical Council to 
make sure doctors who qualified abroad 
have the correct knowledge and skills to 
practise medicine in the UK. Part 2 of the 
PLAB exam requires demonstration of clinical 

communication skills and our OET training is 
very valuable for this component.  

 
Is your English training solely 
about language? 
It also covers cultural awareness, language 
appropriateness (what to say and not say, use 
of lay language), techniques for explaining etc. 
It focuses on the NHS and how it works, 
which may be very different to health services 
in other countries and cultures. From the very 
beginning, we combine language learning 
with intercultural communication training.  

 
Why is there a need for training 
in intercultural communication? 
Our participants often come from cultures 
where doctors are held in very high esteem 
and patient voice is not considered: family can 
often make decisions about patients; mental 
health care may not exist; cultural behaviours 
may be very different. We teach how to speak 

From war to the NHS

NEW BEGINNINGS 
REACHE graduates celebrate at an event in 
July after gaining the qualifications they 
need to work within the NHS 
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to patients (e.g. breaking bad news, 
assertiveness, dealing with reluctant patients), 
as well as cultural differences regarding 
alcohol consumption, abortion, capacity� 

To give an example, our case notes for a 
recent class referred to a patient who drank 2-
5 units of alcohol a week. In his letter task, one 
of our doctors wrote that the patient was �an 
alcoholic�. Needless to say, this provided the 
ideal opportunity to discuss units of alcohol 
and how to phrase questions appropriately 
when asking how much a person drinks. 

 
What are some other cultural 
differences that require training?  
Patient-centred care is the model in the NHS 
rather than the doctor-led, paternalistic model 
that may be prevalent in members� home 
countries. Consequently, we need to teach 
things such as the language of making 
suggestions, avoiding �I� in consultations. 

In terms of EDI (equality, diversity and 
inclusion), our learners must be made aware 
of issues such as protected characteristics in 
the UK and how to avoid discriminatory or 
judgemental language (e.g. saying that 
people with learning disabilities aren�t 
�normal�). We also help them learn the 
difference between assertive, aggressive and 
passive communication to avoid 
misunderstandings in the workplace. 

 
Does REACHE provide additional 
assistance to members? 
Through our Support and Development 
Team, we offer advice and support for 
members on housing issues, gaining 
employment, accessing volunteering roles, 

and basically anything else that they might 
need help with. We aim to empower and 
signpost them to appropriate outside 
support where necessary, rather than creating 
dependence. We can also contact the Home 
Office and job centres on their behalf if 
required, and we liaise with the GMC 
regarding exam attempts, qualifications and 
registration once all exams have been passed.   

 
What are the main challenges 
you face in your work?   
The biggest challenge is all the other things 
going on in people�s lives while they are trying 
to study, which understandably distract them 
from learning. Examples include waiting for a 
Home Office decision about their status, not 
knowing if their family in a war zone is safe and 
homelessness. It can prove challenging to 
persuade people to carry on their journey to 
requalification in what are often extraordinarily 
difficult circumstances. Many have dependent 
children and are sacrificing so much to commit 
to the programme. If they lose sight of why 
they are doing it, it is our job to provide 
gentle encouragement and motivation.  

A further challenge is that our classrooms 
are incredibly diverse with a range of 
backgrounds, ages, levels of medical and life 
experience, length of time living in the UK, 
etc. We need to bring everyone together to 
focus on the shared goal of passing OET. 
This entails much effort on our part to foster 
teamwork, discussion and respectful listening, 
as well as to encourage members to 
appreciate each other�s perspectives and be 
flexible in their thinking.  
www.reache.org.uk

A CHANCE TO SAVE LIVES 
Dr Meron Tesfay, who came to the UK as a 
refugee from Eritrea, now works in the NHS 
after gaining the required qualifications through 
REACHE. �I look forward to becoming a surgeon 
and using my skills to support the most 
vulnerable people in the UK,� he said

Many alumni stress that REACHE has not 
just provided key training but been a 
�family� to them in an unfamiliar land, 
helping them regain their professional 
identity and rekindle their desire to excel. 
One Eritrean doctor who was required to 
formally attend college to improve his 
English was then diagnosed with dyslexia. 
After joining REACHE, he passed his OET 
and PLAB exams, and is now training to 
become a GP.  

His compatriot, Dr Meron Tesfay, 
summed up the views of many REACHE 
members in explaining, �If I can make even 
a small difference, then it will all be worth 
it.� After graduating last year, Dr Maryam 
Shamal Ghalib from Afghanistan made no 
secret of her lofty ambition to �specialise 
in breast reconstruction surgery for cancer 
patients and one day, inshallah, become 
an inspiring health minister�.   

It is perhaps appropriate to leave the last 
word here to recent graduate Dr Nasser 
Ba Lbaid from Yemen, for his views on the 
remarkable journey through which refugee 
healthcare professionals can rebuild their 
traumatic lives: �The path to revalidation in 
the UK is far more than a professional 
milestone. For many of us, it represents a 
second chance � to serve again, to heal 
and to find purpose in a new land. This 
journey isn�t easy. But with REACHE 
beside us, it has become meaningful, 
structured, and above all, human.� 

Success stories
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What does it mean for legal translators to work in a 
secret, criminal world they cannot talk about? 

Specialisation is something that clients 
and translation agencies encourage us 
to include in our profiles. Unfortunately 

clients sometimes assume that a specialisation 
means more than it does. Translators may 
possess a high level of knowledge on a topic, 
and declaring their specialisations may be 
necessary, but without official standardisation 
we might fail to fulfil clients� expectations. 

I don�t talk much about my professional 
expertise, partly because a lot of my work, 
research and study must remain secret. This 
fits assignments from agencies whose clients 
include the National Crime Agency (NCA), 
Interpol and the Ministry of Justice. I prefer to 
remain anonymous, and some other 
translators in this field may agree with my 
decision. Perhaps you know me, might have 
met me at a CIOL event, but I would never 
introduce myself and talk about my work as a 
translator of criminal or forensic topics.   

Working in this field, translators become 
aware of the seriousness of the topics we 
access and although our professional code  
of conduct may protect our clients and 
guarantee our work, disclosing our 
involvement may put us at risk. Serious crimes, 
sometimes covered by the press, involve 
more than the linear progression portrayed in 
fictional thrillers. Behind the scenes, bringing 
criminals to justice involves a network of 
national and international bodies, legal teams, 
investigators and professionals in many fields 
who need to protect their identity. Why 
would this not be the case for translators?   

Like most freelance translators, I hide in my 
office at home, surrounded by books, 
dictionaries and plants. Even when it�s cold or 
raining, walking to the nearby park reminds 
me that in spite of the horrific crimes I learn 
about through my work, beauty and balance 

can also be part of my day. Our closeness to 
the languages we translate creates an 
additional connection and it is important to 
maintain awareness of what secondary 
trauma may mean for our mental health.  

 
Translating evidence 
When I began receiving these types of 
assignment, I realised that I was working with 
information that could involve not only fraud 
or tax evasion, but also modern slavery, 
murder, domestic abuse or worse. Some of 
the documents I�ve translated stay in my mind, 
such as a statement about extreme domestic 
abuse by a man who locked up his wife and 
baby daughter for extended hours every day. 
The woman, unable to communicate with 
anyone after arriving in the UK, remained 
under his control for many months before 
escaping. Someone who had the good 
intuition to take her to the local police station 
saved the lives of both mother and daughter, 
and in the process, uncovered a case of 
modern slavery at a much bigger scale 
involving several countries. 

Crime agencies work together across 
borders, and communication between them 
is essential to their outcomes when it comes 
to tackling organised crime of international 
scope. These cases are often disturbing. More 
importantly, this is not fiction; it is the reality 
of victims in the hands of cruel perpetrators. 

The translations required include official 
documents, which are often standardised by 
the EU, UN and other world organisations 
based on mutual conventions and agreements 
among participating countries. There is also a 
substantial amount of source texts relating to 
evidence in the form of text messages, chats, 
audio recordings or videos, which often need 
to be transcribed with precise time stamps. 

Linguistic codes and dialogue 
Evidence of this nature is challenging for 
translators on many levels. When I began 
transcribing and translating dialogues between 
individuals, I spent more time figuring out 
what was said than expected. I needed a 
different angle for my preliminary research. 
Once, I was given a source text involving 
group text messages among gang members, 
for which I had to become familiar with the 
tone and potential double meaning of terms 
or phrases to help me identify the nuances of 
their informal communication.  

Criminals are not only cautious with the 
language they use, they also develop their 
specific codes and lexicon to communicate 
among themselves. Furthermore, there is no 
standardisation on the meaning of specific 
words and it cannot be assumed that if 
someone speaks about cocaine using one 
noun, this noun will have the exact same 
meaning for another gang.  

My experience in literary translation, where 
identifying the voice of the author is essential, 
helped me to approach this. There are 
specific priorities when it comes to extracting 
relevant information from conversations that 
have been intercepted or that will be used as 
evidence. Nowadays, I use a hybrid strategy 
born from experience, using an interpretation 
of a source text before focusing on its 
translation, without forgetting that there is a 
professional code of conduct to guide my 
decision-making process.  

Translating dialogue among gang 
members or from a cartel subculture is tricky. 
Seemingly innocent conversations could be 
hiding a darker truth. The traditional translation 
approach may not reveal the hidden 
meaning and could sound incoherent. This is 
complicated by the fact that a lot of 

Working in the shadows 
THE SECRET TRANSLATOR

'
 S

H
U

TT
ER

ST
O

C
K



Chartered Institute of Linguists SPRING 2026  The Linguist       15

FEATURES

communication among criminals happens 
through text messages containing emojis, 
voice recordings with specific accents and 
often words from other languages. Although 
my access to the relevant information is limited 
to the source text, small clues can make a 
difference for those relying on the translation.  

The Netflix series Narcos illustrates how 
language flexibility can be used to create 
specific codes. In one episode, a young man 
is groomed to take a package on a plane. He 
is given the alias El Suizo (The Swiss Man), 
ostensibly due to his blond hair and blue 
eyes. In truth, the cartel has chosen the 
nickname because it starts with the same 
syllable as �suicide� (suicidio). The man will be 
sacrificed by unknowingly carrying a bomb 
set to explode in midair. 

These sorts of codes can inadvertently mix 
with day-to-day usage, becoming apparent 
only to those who are privy to their intended 
content. The strategies to understand 
dialogues and messages between criminals 
are limited. Thesauruses, dictionaries and 
machine translation are of little use without 
someone who can envision the actual 
meanings of the source text.  

Ahead of any linguistic intervention, 
investigators and prosecutors are clear about 
the variation and creativity of criminals when it 
comes to communication. However, there are 
no rules that can be applied to everyone. 
Criminals aren�t always subtle and one must 
be prepared for disturbing content. I have 
been shocked by blunt text messages where 
someone commands a murder, or dark web 
chats where paedophiles speak about their 
crimes. Translation agencies warn me before 
sending these kinds of assignment, but no 
one could be prepared to read these words. 

At this stage, readers might wonder why  
I continued working in this field after 
translating my first traumatic document.  
Why would anyone continue exposing 
themselves to this kind of content? My 
response is that it feels truly necessary to 
ensure that qualified human translators work 
in this field. If I can help bring closure to a 
victim by ensuring a criminal gang can�t profit 
from the suffering of others, I will always 
choose to support that aim. My only 
condition: I will do it anonymously.
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How transcreators shape English-language advertising 
to resonate in Arabic markets. By Eyhab Bader Eddin

 In marketing, words are carefully crafted to 
spark emotion and persuasion. A literal 
translation can strip a slogan of its power, 

or deliver a strange or negative message. 
When Kraft attempted to sell its canned 
sweetcorn in Saudi Arabia under the name 
�The Jolly Green Giant�, the Arabic came out 
as ������ ��	
 ���
�  (�Intimidating Green 
Monster�) � clearly not the friendly image the 
brand intended. 

In China, Pepsi�s �Come alive with the Pepsi 
generation� took a bizarre turn when the 
translation reportedly conveyed �Pepsi brings 
your ancestors back from the dead�. In Arabic, 
a literal translation of the campaign would 
not be evocative or natural, while a culturally 
adapted, emotionally charged recreation, 
such as ��� ���
�� �� �
��  (�Live the energy with 
Pepsi�), would capture the tone far better.  

Translating English marketing slogans into 
Arabic requires a blend of linguistic precision, 
cultural sensitivity and creative adaptation. 
Arabic readers expect eloquence and cultural 
resonance; without them, a brand message 
can fall flat or amuse for the wrong reasons.  

The stakes are high: a clumsy slogan  
could confuse customers or, worse, alienate 
them. For instance, a literal rendering of a 
techno-gadget slogan like �Get in the zone� 

)��	� ������(  would be meaningless without 
context. A savvy translator might rework it 
into a phrase about �immersing yourself in 
technology� in a way that flows, such as  

!��"# ����  or 	$ ��%&’�� ��()&�*  (lit. �Live the 
experience harmoniously). 

Arabic has a long poetic tradition and 
tends to use more words for emphasis, 

relying heavily on rhythm, connotation and 
emotional resonance. Arabic-language 
adverts often balance compelling imagery 
with poetic copy; a good Arabic slogan often 
reads like a line of saj� (rhythmic prose). As 
the globalisation specialist Abduljalil Al-
Juboory notes, an advertisement in classical 
(fus�ha) Arabic can seem more compelling 
than one in dialect because �the ad itself is 
elevated by the beauty of the language�.1  

For translators this means analysing the 
brand�s core message, tone and target 

audience then reconstructing it in Arabic 
using idiomatic expressions, rhetorical 
devices or culturally familiar imagery.  
English brevity does not automatically carry 
over because overly short Arabic text can 
dilute the message or feel incomplete. In 
practice, this means marketers usually  
avoid terse or slangy phrasing, while 
translators must allow slogans to expand or 
reshape slightly.  

These decisions require a feel for Arabic 
tone and an understanding of local idioms. It 

is no coincidence that localisation teams in 
Dubai and Cairo often involve both native 
Arab creatives and Western marketers, each 
side helping to ensure the final slogan 
sounds right.  

 
Key strategies 
Occasionally a literal translation works,  
such as with Coca-Cola�s global �Open 
Happiness� campaign, which remains short 
and poetic in Arabic +’,�- �.)����( .). However, 
it is much more common for translators to 
rely on a range of strategies to bridge 
cultural and linguistic differences. These  
may include semantic adaptation (changing 
words to fit cultural norms), emotional 
equivalence (replicating the impact rather 
than the literal meaning) and aesthetic 
localisation (ensuring the text sounds natural, 
catchy and elegant).  

Translators may substitute local idioms, 
tweak syntax and word order, or inject 
humour appropriate to the target market. 
Wordplay often has to be reinvented entirely. 
If an English slogan rhymes or uses 
alliteration, the Arabic version usually seeks 
its own stylistic flair, for instance by using a 
parallel structure or assonance.  

Register is another choice: most pan-Arab 
campaigns use Modern Standard Arabic to 
reach a broad audience. Since colloquial 
dialects vary by region, standard Arabic is 
generally seen as the �safe� and even 
aspirational choice. Even so, some 
campaigns do use dialect for local impact. 
McDonald�s took a regional approach with 
their �I�m lovin� it� campaign, for example, 

The art of the sale

English brevity does 
not automatically 
carry over; translators 
must allow slogans to 
expand or reshape
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avoiding the strange literal equivalent /(� /0�1 . 
Instead, regional copywriters created new 
taglines for different markets, often focusing 
on themes of family or joy. Attempts 
included 23 ��4  (lit. �Can�t be any tastier�) and 

+�# 23 /526  (lit. �A taste beyond amazing� or �A 
taste like no other�).  

Although a brand�s identity must be 
preserved, if an English brand name sounds 
odd or unfortunate in Arabic it may be 
slightly altered or transliterated creatively. 
When it comes to slogans, translators  
often find an Arabic idiom or proverb that 
captures the spirit of the original, or rewrite 
the text entirely. For instance, Samsung�s 
English tagline �Next is now� � a forward-
looking boast � was rendered as 7��8 �9:  
(�ahead of its time�). This is a common Arabic 
expression that conveys futurism, so the 
slogan feels natural in Arabic while retaining 
the original idea.  

A slogan innocuous in English can clash 
with local values if transferred without 
sensitivity. Take the US shoppin g tradition 
Black Friday. In many Arabic markets, the 
post-Thanksgiving sale is rebranded �White 
Friday� since black carries negative 
connotations and Friday is the Muslim holy 
day. One localisation guide explains that 
�White Friday� should be used in the MENA 
(Middle East and North Africa) region to 
respect local culture and the positive 
symbolism of the colour white.2  

Religious and cultural taboos also influence 
word choice: slogans must steer clear of 
references to alcohol, pigs or anything 
deemed irreverent. Even colours or animals 

can have unintended meanings � for 
instance, green is sacred in Islam while red 
can signal danger. 

 
Dramatic campaigns 
In Nike�s Dubai flagship store, a dramatic 
black-and-white mural repeats the Arabic 
words 3 !;��  (�don�t hesitate�), which is the 
local rendering of Nike�s �Just do it� slogan. 
This concise imperative is more culturally 
motivational than the literal <�= �<�.>� , but 

�(�.8 �� !’��  (�Take off without hesitation�) 

would probably be a better attempt. By 
plastering the phrase in bold calligraphy, Nike 
turned the slogan into a design motif. This 
shows how transcreation can create artistic 
branding that would fail if rendered literally. 

Transcreation isn�t about inventing a new 
message but about recasting the old one. As 
one industry source explains, the translator�s 
task is to reimagine content �so that it is in 
line with the language, tone, style and culture 
of the market�.3 This might mean swapping a 
pop-culture reference for a regional one or 

replicating the punch of a rhyme or dramatic 
pause by using a different rhetorical device.  

Apple�s slogan �Think Different� provides a 
striking example. A literal Arabic rendering, 

<?@’ �A?� ��%.� , fails to capture the spirit and 
persuasive force of the English-language 
original. In contrast, transcreations such as 

<?@’ �B�C�6  (�Think creatively�) and <?@’ �DE ��F�GH  
(�Think beyond the ordinary�) convey the 
inspirational tone and visionary energy that 
Apple intended.  

Throughout, the focus remains on 
consumer response. Ultimately, a tagline must 
sing in Arabic � carrying rhythm, dignity and 
local colour � or it will fall silent. Done well, 
transcreation can make an international brand 
feel local, strengthening loyalty and even 
creating buzz. The goal is a slogan that feels 
born in Arabic, capturing the same energy, 
aspiration and brand identity as the original. 

 
Notes 
1 Fathy, F (2011) �Appropriate Arabic Language 
Usage for Advertising� (interview with Abduljalil 
Al-Juboory), Globalization Partners International; 
https://cutt.ly/Ytba0sY0 
2 Abu Ain, NQ and Darwish, IM (2023) �Black vs. 
White: Referring to Black Friday in Jordan�. In 
Theory and Practice in Language Studies, 13,9 
3 Smet, F (2025) �What is Transcreation? Explore 
the process and purpose�. GlobalLink; 
https://cutt.ly/ttba2HVd 

GLOBAL TRENDS 
�White Friday� sales shopping in Dubai. The US 
tradition has been rebranded in many Arabic 
nations due to religious and cultural sensitivities

Since regional dialects 
vary, standard Arabic 
is generally seen as 
the �safe� and even 
aspirational choice 
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HEADLINERS 
Blackpink perform at Coachella, USA (above)

Melody Lynch-Kimery probes global fans� relationship with 
the Korean language and why that might be set to change   
It is 2am in South Korea and Jungkook, a 
member of the massively popular K-pop 
band BTS, is live-streaming, inviting fans to 
watch him eat, sing, cook and even sleep, all 
while he narrates his activities in Korean. 
Partnered with this parasocial content, a fan 
chat is alive with greetings in languages from 
Urdu to Spanish, while social media platforms 
are flooded with threads of translation 
questions: �What did he mean by��, �What 
was the brand of��,  �Why did he choose to 
sing that lyric?�  

Fans attempt to translate the narrative, 
known as a live, into their first languages, or 
eagerly scroll trusted fan translation sites. 
While K-pop artists boast enormous fandoms 
from Mexico to Thailand, all translanguaging 
and renegotiating their own language 
meanings, a common linguistic thread runs 
through these international intricacies: the 
motivation to gain an authentic understanding 
and access by studying Korean. 

As K-pop has risen in global popularity, the 
intrinsic and economic value of learning the 
Korean language has also increased.1 There 
has been a huge rise in the study of Korean 
in language apps. Since 2016, global 
enrolment in university Korean language 
programmes has grown by 80%, making it 
the 10th highest-enrolled language in 2021.2 
In South Korea, international student 
enrolment has quadrupled since 2005, with 
over 60% citing Korean culture and language 
as their primary motivation.3  

Language interest is also fuelling  
migration and bringing money into South 
Korea. Fans quickly recognise the value, 
access, ownership and cultural competency 
that Korean language skills bring in terms of 
connecting and engaging with K-pop 
content and Korean culture. For those keen 
to study, teach or work in South Korea, 
language study can also elevate their  
career aspirations.  

 
Fan motivation: from lyrics to learning 
The discovery of this value is often referred to 
as falling down a �K-pop rabbit hole�, or 
alluded to by the common refrain �I just 
wanted to know their names.� Initially, fans 
seek to understand why artists are addressed 
in Korean in multiple ways in videos, songs 
and reality/variety shows. From there they start 
to parse Korean honorifics, scales of formality 
and hierarchical means of address, such as 
when to use Hyeong (lit. �older brother�). They 
also take artists� names as starting points to 
learning Hangeul, the Korean alphabet, and 
use that knowledge to read longer words.  

When artists appear in Korean variety or 
reality shows they usually do not have 
multilingual subtitles, and highly organised 
groups of fans manage sites such as BTS-
Trans/BangtanSubs, which translate songs, 

THE K-POP EFFECT
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concerts, commercials and other content  
into multiple languages. At the same time, 
the desire to understand jokes, song lyrics  
or Korean food references made by K-pop 
stars immediately drives individual language 
study.4 The urgency to stay abreast of 
content, especially announcements of tour 
dates or albums, is the key reason many  
fans start studying Korean. Memorising 
different time zones, and learning dates and 
months in Korean to understand album and 
content release times, all contribute to an 
expanded linguistic identity. For many 
monolingual English speakers in the US, it 
also provides a shift in language awareness 
away from viewing English as the primary 
language of opportunity.5 

Countless threads across social media 
platforms echo the search for genuine 
understanding, as one Reddit user expressed: 
�I still think it is totally worth it because there 
is a lot of nuance/words that just don�t 
translate at all to English, and reading lyrics in 
Korean is just completely different.�6  

 
Language learning with the stars 
The drive to study Korean through K-pop 
does not just exist in online spaces or serve 
solely as symbolic linguistic capital. Over the 
last decade, K-pop groups and artists have 

entered the mainstream touring and award 
show circuit outside East Asia. Fans learn 
Korean event cheers so they can �fan chant�, 
and show support and collaborative respect.  

Tourists also now pay significant amounts 
to book pilgrimage tours to South Korea to 
visit famous K-pop sites and study Korean. 
The K-pop industry itself may benefit 
financially as well. Music entertainment 
companies design, package and sell language 
learning programmes with their own popular 
artists, utilising their voices, videos and music 
to engage fans in learning Korean.  

A leading example, �Learn! Korean with 
BTS�, features textbooks with animated 
versions of the band and videos. Its 
trademarked Motoaudio pen plays audio of 
the group members� voices reading grammar 
points and pronouncing vocabulary when 
pressed to the digital print in textbooks. 
Study materials utilise clips from popular 
song lyrics and videos as a starting point 
familiar to fans who may have been singing 
phonetically in Korean.  

Bangtan Academy, a free language course 
to learn Korean through Discord, connects 
BTS fans so they can work together towards 
their language-learning goals. The rigorous 
programme has a rotating formal application, 
rigid assignment deadlines and a five-hour-a-

month commitment to stay enrolled. It also 
offers incentives for completing modules, 
including exclusive access to K-pop 
discussion groups.  

 
The impact of AI and subtitles 
A challenge to this desire for genuine 
understanding may, however, be under way. 
In early 2025, a K-pop entertainment agency 
announced it would provide AI-generated 
subtitles for live streams and content spoken 
only in Korean. Fans can pay a membership 
fee to access subtitles in 14 languages.  

Social media posts already identify 
numerous errors, yet the option is increasing 
in popularity. The economic value of Korean 
continues to grow as fans pay for access, yet 
one wonders what will be lost in the beautiful 
struggle to learn, value and understand the 
language as other digital forms of translation 
emerge within the multilingual world of K-pop. 

From the worldwide success of Netflix�s  
KPop Demon Hunters to new K-pop groups 
forming outside Korea, the value of the 
Korean language continues to rise across the 
world in globalised and hybridised forms.  

AN ARMY OF FANS 
A Blackpink concert (below); and (inset) 
BTS win a Billboard Award in 2017
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  From online posts of fans excitedly 
singing along phonetically to accusations of 
appropriation, K-pop has firmly implanted 
itself in mainstream conversations. 

As K-pop continues to span boundaries 
and borders, long-time fans find themselves 
wrestling with the question of whether (or 
when) K-pop is no longer Korean. The answer 
may lie not so much in language or national 
categories, but rather in the motivation that 
K-pop provides: a chance for fans to embrace 
language learning, expand their global 
awareness, and connect and contribute to this 
K-pop effect in their own meaningful ways.  

 
Notes 
1 Yeung, J (2023) �South Korea Brought K-pop 
and K-dramas to the World. The Korean 
language could be next�, CNN, 17/1/23  
2 Lusin, N et al (2023) �Enrollments in 
Languages Other Than English in United States 
Institutions of Higher Education, Fall 2021�, 
Modern Language Association 
3 Shin, H-r (2025) �Influence of K-Culture in 
Attracting International Students�. In The Korea 
Times, 5/11/25  
4 Lee, I (2018) �Effects of Contact with Korean 
Popular Culture on KFL Learners� Motivation�. In 
The Korean Language in America, 22,1, 25-48  
5 Kwon, S and Lynch-Kimery, M (2025) �Fans 
Between and Beyond Boundaries: Exploring the 
�unremarkable� translingual practices of 
Anglophone Korean pop music fans on social 
media�. In International Multilingual Research 
Journal, March 2025, 1-17 
6 Reddit user (2024) �I�ve been learning Korean 
since 2018�� Accessed 6/11/25; now deleted 

How Sandra Tamele shook up her 
country�s publishing industry, which 
was lacking respect for translation

 It was 3.15am in early September 2014 
when I found myself wide awake with a 
restless thought. Another International 

Translation Day would soon pass in Maputo, 
marked only by speeches and vague 
promises about forming a translators� 
association. I was tired of the talk; I wanted 
action � something to celebrate translators 
and inspire young people to view translation 
as a creative and respected career path. 

That night, an idea began to take shape: 
to create an award celebrating translation 
itself. While it sounded simple, the task was 
anything but. Two weeks later, armed with a 
home printer and US$350, I posted flyers at 
the local School of Translation, inviting 
students to write an essay titled �Why 
Become a Translator?� Only five people 
submitted entries, but that modest beginning 
planted the seed for what would evolve into 
the Maputo Literary Translation Award � the 
first initiative of its kind in the PALOP region 
(Portuguese-speaking African countries). 

 
From restlessness to a movement 
My own journey had been shaped by 
exclusion. In 2007, I published the first work 
of literature translated and published in 
Mozambique by a Mozambican. I had 
transitioned from architecture � a field where 
I felt unwanted � into literary translation, 
where I soon encountered a different form of 
invisibility. Publishers repeatedly told me 

�We don�t do translations.� Even after 
securing a grant and finding a willing editor, I 
had to design the cover, review proofs and 
handle my own marketing. By 2014, I had 
learnt two important truths: that translation 
could be a vehicle for empowerment, and 
that in Mozambique we had to build that 
vehicle ourselves. 

In July 2015, the first official edition of the 
Maputo Literary Translation Award took 
place. Operated under the social 
responsibility programme of my micro-
business, SM Traduçıes, it aims to unite 
translators and interpreters, celebrate the 
profession, and raise awareness of our vital 
role in intercultural dialogue. Each year, from 
1 May to 1 July, participants are invited to 
translate a short story from any language into 
Portuguese (the country�s official language) 
or one of Mozambique�s local languages. 

The award offers more than just prizes; it 
includes free workshops, mentoring sessions 
and the opportunity to learn directly from 
experienced translators. The final celebration, 
held on 30 September � International 
Translation Day � features live sign language 
interpretation and silent dramatic 
interpretations of the translated stories. This 
signature feature has made the event one of 
Maputo�s most inclusive cultural gatherings. 

Over 11 years, the competition has 
received more than 1,000 entries, translated 
52 short stories from 6 languages by 24 

Writing our 
own story

BLOCKBUSTER: KPop Demon Hunters display
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authors, awarded 44 prizes, and engaged 
over 4,500 young people. It does this 
through free creative translation workshops, 
the award ceremonies and the competition 
itself. This outreach is further enhanced by 
strong intergenerational participation, with 
friends and family often joining in subsequent 
editions. Additionally, there is an active social 
media community with over 5,000 followers. 

 
Inclusion through language 
In 2018, after years of rejection from 
publishers who �did not publish translations�,  
I founded Editora Trinta Zero Nove � 
Mozambique�s first publishing house 
dedicated to translated literature. The  
name pays homage to 30 September,  
and represents the ethos of persistence  
and community. 

Inclusion is at the heart of our model. We 
publish works in Portuguese and local 
languages such as ciChangana, ciChope and 
ciShona, ensuring access for readers who 
rarely see their mother tongue in print. 
Translating into Bantu languages, however, 
presents structural challenges: despite 
ongoing efforts to standardise spelling, 
translators and linguists often disagree on 
equivalences, reference materials are scarce, 
and the pool of accredited translators, editors 
and scholars working in these languages 
remains very small. This limited human 
infrastructure affects both publishing and the 

Literary Translation Award, but it is 
particularly acute for the competition, where 
only a handful of jurors are qualified to assess 
translations into eMakhuwa, ciSena and 
ciChangana � the most widely spoken local 
languages in Mozambique. 

Yet these linguistic challenges are also a 
source of the project�s strength. They compel 
us to engage deeply with our own linguistic 
heritage, debating meaning, nuance and 
rhythm, and viewing translation not merely as 
a transfer between languages but as an act 
of cultural reclamation. 

 
Challenges and lessons learnt 
Over the years, the award has evolved beyond 
my kitchen counter. Many participants � 
particularly young women � have since 
become professional translators or 
collaborators at Trinta Zero Nove. Our sign 
language interpreters, who began as 
volunteers, have gained confidence and 
visibility. Stella Mavie, who won second prize 
in 2023 for translating The Drag Queen of 
Elfland by Lawrence Schimel, commended the 
organisation for �not putting up barriers and 
allowing both professionals and �laypeople� 
to have the same space and opportunity�. 

Running the initiative for 11 consecutive 
years has not been easy. It remains largely 
dependent on community support and the 
dedication of volunteers. However, the 
award�s growth and impact affirm the 

CREATING OPPORTUNITY 
Sandra Tamele speaks at a creative translation 
workshop for International Translation Day  
(main image); and (inset) Mozambican Sign 
Language interpreter Sandra Guite at a recent event 

importance of our mission. Each year, we 
continue to build a vibrant community of 
translators, promote cultural exchange, and 
recognise the essential role of translation in 
fostering understanding and connection 
among diverse cultures. 

The spirit that began with that sleepless 
night continues to evolve. Beyond the 
competition and publishing, I am establishing 
a small library and bookshop in Marracuene, 
a town that lacks a public library. This 
endeavour is a natural extension of my 
mission to make books � and the act of 
translation � accessible to everyone. 

One important lesson is that translation 
goes beyond mere words on a page. It 
involves creating spaces for empathy, 
inclusion and connection. What started as a 
simple idea has grown into a movement � a 
literary bridge spanning continents, built 
word by word and story by story. 
For details about the award or how to enter, 
email concursoitd@smtraducoes-moz.com.
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Georgia Meakins offers practical advice for diversifying into  

The sustainability and renewable energy 
sectors are some of the fastest-growing 
industries across the globe. Over 100 nations 
have pledged to halve their carbon emissions  
by 2030, with the goal of reaching •net zero•  
by 2050 (i.e. producing only as much carbon 
as the Earth is able to absorb). With these 
crucial deadlines rapidly approaching,  
countries are looking for innovative ways to  
lower their carbon footprint and keep on track.  
The most apparent example of the •green  
transition• in our everyday lives is the growing 
implementation of renewable energies.  

Signs of this innovative sector are now an 
everyday sight for many of us, from electric  
vehicles to solar panels. But have you ever 
asked yourself about the opportunities this  
race to discovery may offer the language  
industry? With eco initiatives, NGOs, research 
teams and start-ups of all kinds working across 
the globe, the demand for targeted, domain-
specific language services is ever-increasing.  

Among the countries leading the way, the  
one with by far the highest capacity for  
renewable energy generation is China. But 
countries such as the USA, Brazil, Japan and 
many European states are also investing 
heavily in this area, with most nations building  
capacity to some degree. Therefore many  
languages will be in demand, with Mandarin,  
English, Portuguese, German and Japanese 
being some of the most sought-after.  

•The renewable energy sector• is a bit of an 
over-generalisation however. While it refers  
to fuels obtained from replenishable, infinite  
sources, there are many types and they differ 

wildly. You will likely be familiar with solar,  
wind and maybe hydro energy, but there is  
also geothermal, tidal and biomass/bioenergy.  
Within each, there are specific types, such as 
photovoltaic solar, concentrated solar power  
(CSP) and solar thermal. It•s a very large field 
encompassing vastly different technologies.  

One of the appeals of this industry is that it  
covers so many fields of communication that  
even if you can•t tell a solar panel from a wind 
turbine, there are opportunities for you. That  
said, it also presents some unique challenges. 
There are four main types of language work I 
have come across in this sector, each with its 
own set of skills and requirements that may 
appeal to different kinds of linguists.  

 
Conference interpreters  
Traditionally trained conference interpreters  
and translators with experience in 
international government are always required  
by supragovernmental institutions and events  
such as the annual Conference of the Parties 
(COP), hosted by the UN Framework 
Convention on Climate Change (UNFCCC).  

Climate diplomacy is a field in constant  
evolution, with many different actors jostling to  
have their opinions heard. Depending on the  
type of conference, vocabulary may swing 
from business and economy (e.g. profitability  
of transitioning to green energy), to evocative  
pleas from climate activists, to current and  
future political challenges, such as climate 
refugees. All of these evoke strong emotions,  
and highly visual language and metaphor are  
often used to influence audiences.  

Furthermore, representatives of civil society, 
such as NGOs, may not be as confident 
public speakers as conference interpreters are 
used to, adding rushing, stammering or other  
features of nervous speech to the fray. These 
points, combined with the technical challenges  
of numbers, dates and other characteristics of 
diplomatic speeches, create an environment  
where the interpreter is constantly on their  
toes with each new speaker.   
 
Technical translators  
Most of the work in the renewables sector is  
more boots-to-the-ground, private work.  
When a new technology is developed to be  
sold internationally, instruction manuals,  
installation guides and even training sessions 
for technicians will often need to be translated.  
The challenge is similar to all technical 
translation: an understanding of how the  
technology works, precise vocabulary and the 
fast pace of development. As technology  
develops so quickly in this sphere, each device 
will be vastly different from the next, so it can  
be difficult to build a reliable, useful glossary.  
The upside is that there is a lot of information  
available online, and the forms are similar to  
other comparable assignments, so technical 
translations can be produced without a  
degree in electrical engineering.  

It is certainly the fastest-paced domain I  
have worked in. Even work that I did just a few 
months ago on innovations in perovskite solar  
panels is starting to become outdated. Some  
may see this as a good thing, as it means 
there is always work for the translation sector, 

GOING GREEN
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but it makes it time-consuming to manage  
glossaries and translation memories as terms 
need to be amended or erased. So, go for it  
as long as you don•t mind researching terms 
that will soon be obsolete, or confusing  
scientific jargon you may never need again! 

 
Business and creative types  
Linguists who err more towards business 
assignments will find a flourishing industry 
where companies looking to sell their new  
technologies to other countries, find investors  
or buy materials are always seeking language 
services. The good thing about this sector for  
interpreters is that a lot of the work is remote  
… no hard hats or high-vis jackets needed! 
Furthermore, the comparable lack of  
technical language and rather formulaic nature  
of most business assignments mean that this 
is probably the most accessible area of the 
renewables sector for unspecialised linguists to 
get their foot in the door and gain knowledge.  

Another non-technical type of translation  
for the creatively inclined is in marketing for  
renewables businesses or organisations. Here, 
copywriting and design abilities can flourish. I  
have noticed a recent surge in attempts by the  
sustainability sector to inform consumers and 
make green concepts more accessible, for 
example through information campaigns or  
fun packaging (e.g. for meat alternatives).  

The challenge with both business and 
creative translation is that there are many 
more non-specialist linguists to compete  
with, so work will likely be harder to come by.  
However, with some general learning, these 

sectors are easily added to our repertoire.  
There are numerous free courses online, 
some even quite technical, on how different  
renewable energies work and many other 
aspects of sustainability. These can provide a 
linguist looking to enter more general fields  
of sustainable translation with most of the  
knowledge required to begin taking on tasks.  

 
Multilingual specialists  
Truly specialised multilingualism is a lucrative 
and sought-after skill. Those of a scientific 
inclination looking to specialise in a reliable,  
future-proof field could hardly do better than  
doing an in-depth course (e.g. a PGCert) in 
renewable technologies, or even a Master•s.  

Properly specialising in renewables requires 
constant studying, because new technologies,  
using totally different products, are constantly  
emerging. It is vital to keep up with consumer  
trends, developments and new products in  
different countries, government grants and  
guidelines, and international goals. And that•s  
for each type of renewable energy! There are 
several great newspapers and magazines … 
some general, some dedicated to one type of  
renewable … that can help us stay up-to-date.  

The good news is that each new technology  
you learn about opens the door to branch into  
that field. It•s a delicate balance to keep all  
the plates spinning. The beautiful thing about  
being a linguist, however, is that we are able  
to just dabble in these sorts of things … we do 
not need to be complete experts. And,  
through translating, we are afforded the  
opportunity to learn about new ideas.  

Getting started  
There are various ways to enter the sector. For 
example, there are many agencies dedicated 
to the life sciences that offer specialist  
linguistic services in sustainability, though 
these are likely only to take on linguists with  
qualifications in the field. Reaching out to start-
ups, entrepreneurs and green organisations is 
a good way to find direct clients who may be  
less exigent on training and afford a good  
opportunity to gain experience. Additionally,  
you may consider volunteer translations for 
NGOs or other organisations that are often  
happy to receive free translations of their  
work to spread their messages.  

Many universities offer short courses or 
summer schools on renewables. For example, 
last summer I went to the Naturgy Solar Farm 
in Southern Spain as part of the University of 
Almería•s summer school training programme. 
I would also recommend Dr Maureen  
Cohen•s webinar about the complexities of  
coordinating communication in the industry,  
•Do You Speak Sustainability?•, which is 
available in the CIOL archives.  

Translating in the renewables sector is an 
ever-changing, ever-exciting endeavour that  
allows us linguists to feel at the vanguard of a  
huge technological shift. It is a rewarding  
sector which brings a real sense that we are 
helping to bring about positive change in the  
world. This industry is going to grow  
exponentially over the coming decades as the  
race to net zero accelerates. The question is, 
will you make the most of this opportunity or  
let the green transition pass your business by?

the renewable energy sector for linguists of all kinds

© SHUTTERSTOCK
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Translators are always striving to improve their services. 
Iraklis Lampadariou argues for a methodical approach 

In a profession shaped by rapid technological change,  
shifting client expectations and increasing globalisation,  
translators are under more pressure than ever to deliver 
high-quality work with efficiency and consistency. While  
many linguists invest in CPD through courses, conferences 
and qualifications, fewer adopt a structured, ongoing  
approach to refining their day-to-day practice. Continuous  
Improvement (CI), a methodology long established in  
sectors such as manufacturing, healthcare and public 
services, offers translators a powerful framework for 
sustainable professional development. By applying CI  
principles, linguists can enhance quality, streamline 
workflows and strengthen client relationships, all while  
building resilience in a competitive market.  

CI is based on the idea that no process is perfect but  
every process can be improved. For translators, this means 
regularly examining how we work (communication habits,  
workflows, tools, quality assurance processes) and making 
small, incremental changes that lead to measurable gains.  

 
Top CI frameworks for translators  
Plan-Do-Check-Act (PDCA): A simple but powerful cycle  
for testing and implementing improvements. (See box,  
right, for a case study of a translator using it in practice.)  
€ Plan: Identify areas where your translation workflow or 

tools could be improved.  
€ Do: Implement a small change, such as using a new 

translation tool, adjusting your quality review process  
or enhancing client feedback methods.  

€ Check: Evaluate the impact of the change. Did it  
improve your translation speed or accuracy? Were your 
clients more satisfied with the outcome?  

€ Act: Adopt the improvement permanently or revise the  
approach. If it worked, integrate it into your workflow;  
if not, refine the plan and repeat.  
 

Lean Thinking: This method focuses on maximising 
value and eliminating waste. For translators, value-

adding activities include translation, terminology  
research, client-focused quality checks and proofreading.  
Waste includes repeated errors, inefficient research  
and unnecessary formatting. The MR TIM WOOD  
model helps identify eight types of waste: Misused  
Resources, Transportation, Inventory, Motion, Waiting,  
Overproduction, Over-processing and Defects.  
Recognising these inefficiencies is the first step towards 
eliminating them.  
 
The A3 method.  A structured approach to problem-
solving that allows translators to document the entire  
process on a single A3 sheet. This visual approach 
encourages clarity, step-by-step problem analysis and 
collaboration, useful when addressing complex translation  
challenges. It provides a clear roadmap, encourages 
deep analysis and reflection on current workflows, and  
enhances teamwork in collaborative translation 
environments. This is done through a few simple steps: 
€ Theme: Define the translation problem or challenge.  
€ Current situation: Describe the translation process as it  
is now. 
€ Root-cause analysis: Investigate the underlying issues 
using tools like the 5 Whys (for further information, see  
www.adb.org/publications/five-whys-technique).  
€ Goal: Specify the desired improvement, such as 
reducing translation turnaround time.  
€ Countermeasures: List steps to address the problem 
(e.g. using automated tools to handle repetitive tasks).  
€ Implementation: Plan actions and set deadlines. 
€ Follow-up: Review the results and adjust the process  
as needed. 

 
The voice of the customer  
Central to CI is the Voice of the Customer (VoC), which 
refers to the process of gathering data to understand  
customer expectations and sentiments. It offers invaluable  
insight into how services are perceived. This typically 

Roadmap to success

MAKING A PLAN  
Part of Speak Greek•s 
A3 report, showing the 
concrete steps this sort 
of analysis covers for 
businesses of varying 
sizes and fields
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We then evaluated the efficacy of these changes and 
noted a number of success indicators, such as increased 
inquiries, engagement on social media, responses from 
agencies, growth in income and accumulation of proven  
translation experience. This demonstrates how CI tools 
can support strategic business development. The key 
points to remember are that CI is ongoing, not occasional;  
feedback is a strategic asset; CI tools support structured 
problem-solving; and real-world application drives results.  
Iraklis Lampadariou•s •CI for Translators• course, with 50% 
off for CIOL members, is at www.speak-greek.com.

TAKING STOCK 
Clearly laying out how 
a business operates, 
and what changes 
might be useful, can be 
helpful for freelancers 
and small businesses

includes expectations around accuracy, cultural 
adaptation, tone and style, turnaround time, and  
communication. Real client testimonials can reveal these 
expectations with striking clarity.  Feedback can be 
collected through surveys, interviews, direct comments or  
testimonials. Analysing this data helps identify patterns,  
problems and opportunities for improvement.  

Repeated praise for fast turnaround times may 
encourage translators to refine workflow efficiency  
further, while comments about professionalism and  
reliability can guide the development of standardised  
communication practices. Trend analysis, segmentation 
(e.g. urgent vs non��urgent clients) and root-cause 
analysis can help us to understand not just what clients 
appreciate or expect, but why.  

 
Applying CI tools to translation practice  
I applied CI thinking to grow the translation arm of my  
language teaching and translation service, Speak Greek. 
After noticing that clients who used the service once  
were not returning, I created an A3 report  to analyse the 
situation. Although Speak Greek had attracted new  
translation clients, we needed to increase competitiveness  
and credibility. The report highlighted several issues:  
competitors held recognised translation qualifications or  
memberships; Speak Greek was not listed as an 
approved translator with the Greek Embassy in London;  
visibility in online communities was limited; and pricing  
and turnaround times were not clearly differentiated  
from competitors.  

This led to a number of actions, including applying for  
membership of the Panhellenic Association of  
Translators; investigating registration with the Greek  
Embassy; posting targeted ads in Greek community  
groups; submitting a CV to translation agencies with  
competitive rates; and offering clear USPs: 24-hour 
turnaround, transparent pricing, free first-class postage  
and fast delivery of scanned documents. 

Maria is a freelance English-Greek legal translator with 
five years• experience. She used the PDCA (Plan-Do-
Check-Act) method to increase her income, reduce  
revision requests and improve client retention:  
Plan. Maria identified three recurring issues: she 
spends too long researching terminology; clients  
occasionally request tone adjustments; she struggles 
to track feedback trends.  
Do. She implemented three small changes: creating a 
personal legal glossary using a CAT tool; introducing  
a tone-checking step in her QA process; sending a  
short feedback survey after each project. 
Check. After two months, she reviewed her data:  
terminology research time had decreased by 25%;  
revision requests had dropped; the survey highlighted  
that clients appreciated her improved communication.  
Act. Maria adopted the glossary and tone check  
permanently, refined her survey to gather more specific  
insights, and began dividing feedback by client type.  
Outcome. Within six months, Maria reported higher  
confidence, improved workflow efficiency and  
increased repeat business.

Putting CI to use
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Why Katerina Manoff established a free language learning 
platform for Ukrainians, and how it was impacted by war

Please start by telling us about ENGinƒ 
ENGin is a global nonprofit that helps  
Ukrainians of all ages improve their lives 
through authentic English-language  
conversation with volunteers worldwide. The  
model is simple: we recruit, vet and match  
Ukrainian English learners with volunteers, and 
they meet for an hour a week over videochat.  

Most of our sessions are 1:1, which creates 
space for personalised practice, though we  
also offer mini-groups. We handle all the  
logistics, and provide resources, activities and 
conversation starters, but there•s no formal 
curriculum … these are real conversations 
between people who share interests, swap 
cultural insights and often become friends.  

 
How did you get the idea? 
ENGin was born out of personal experience.  
I was mentoring a talented Ukrainian student  
who excelled at reading and writing English  
but struggled with spoken conversation … a 
challenge I recognised from learning English  
as a child. I realised that what young 
Ukrainians needed wasn•t more grammar drills 
or textbooks, but authentic practice with fluent  

English speakers. Bringing Ukrainians to 
English-speaking countries (or vice versa) 
would be extremely expensive … but this was 
2020 and the whole world was moving to  
Zoom. I•ve always preferred to learn by doing,  
so I jumped right in. I found a couple of smart  
Ukrainian students to help me with operations,  
built a basic website, and started recruiting  
and connecting people to see if it would work.  
 
So what was your background? 
I was born in Ukraine and immigrated to the  
US as a child, so I speak Ukrainian, English and 
Russian. I started my career on Wall Street and 
developed a strong analytical skillset, but my  
goal was to do work that makes a positive  
impact on people•s lives. After two years in  
banking, I earned my Master•s in Education 
and spent a decade in the education space,  
working with nonprofits like Ukraine Global  
Scholars, edtech start-ups and charter schools.  
 
Did you have any support when 
developing the nonprofit? 
I initially thought ENGin could be a student-
led volunteer initiative, with me serving as a  

mentor and advisor. But it quickly became  
clear that running a quality programme  
required more time commitment and  
leadership experience. I became CEO and, 
using my own funds, I hired a couple of full-
time Ukrainian interns. We built everything  
from the website to the matching process.  

Soon I connected with an angel investor  
who is passionate about opening doors for  
Ukrainian youth. He wrote me a small cheque. 
Then a bigger cheque. Then an even bigger  
cheque. He gave me the greatest gift: the  
opportunity to fail, learn and grow, over and  
over again. He saw something that I couldn•t  
see in those first months … that my little  
project could become a global organisation.  

 
ENGin was designed to be scaleable and 
replicable. Why was that important? 
Most education programmes make tradeoffs  
between access and human-centred learning. 
Interventions that aim to provide access to all  

It•s a match for Ukraine

MAKING CONNECTIONS  
(Above left) ENGin volunteers (l) with a student 
(r) and his wife; and (right) an English session
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do so by removing the human element. We  
are one of the first low-cost, human-centred  
education programmes. We can 
accommodate nearly any schedule and 
location, and we now have tens of thousands 
of participants. We•re happy to share what 
we•ve learnt with organisations interested in 
creating similar programmes (contact 
info@enginprogram.org). 
 
What was the impact of the Russian 
invasion in February 2022?  
The full-scale invasion was devastating and 
transformative for ENGin. I spent that first day  
terrified for our team members in Ukraine  
and our thousands of students. I considered 
closing the programme … did English practice 
really matter when people were dying? But  
the message from our Ukrainian team was 
clear: when Russia was trying to extinguish 
our voice, our culture, our very existence, 
speaking English and telling our stories to the  
global community were even more important.  

We actually grew faster in 2022 than in any 
year before or since. We expanded to serve 
adult Ukrainians in addition to high-school and  
college students. Our little silver lining is that  
the invasion put Ukraine on the map, and we  
were able to attract thousands of volunteers.  
It has slowed since then, but we still onboard  
several thousand new volunteers each year.  

 
How is ENGin funded?  
I•ve heard many people say •I have a great 
idea for a programme: I have the name, the  
concept, the materials; the only thing I have to  
figure out is funding.Ž That makes it sound like  
funding is a side note, but it is the central  
question. I used to think that if you build an  
incredible programme funders will come. But  
it doesn•t work that way. A sustainable funding  
model is essentially a matchmaking problem:  
who is excited to support what you are  
doing? ENGin most clearly offers value to our  
participants, so we are primarily funded  
through volunteer donations.  
 
So how do volunteers benefit? 
They develop cross-cultural communication 
skills, global awareness and genuine 
friendships. Many tell us the experience has 
changed their perspective on the world.  

I am based, but how to reach them is a bit of  
a black box for now.  
 
Why did you start the new •Speak 
Ukrainian• branch of the programme? 
It•s is an initiative I•m really proud of. Our team 
of professional language teachers offer 1:1 
online Ukrainian classes. This helps spread the 
language around the globe, raises money to  
support our main programme for Ukrainians,  
and provides flexible, fairly paid jobs for  
Ukrainian teachers during a difficult time.  
 
It must be a lot of work … what keeps 
you going when you•re overwhelmed? 
I love my job! I get fired up by the idea of  
building something that•s never been done  
before … every day is different and I am 
always learning. I think my brain was made 
for entrepreneurship … I think about multiple  
things at once, make unusual connections 
and get crazy ideas. I love that I get to use  
my skills to make life better for others.  

I•m also really excited to build the kind of  
organisation where I always dreamed of 
working. The kind of workplace that treats  
people fairly, gives them the chance to grow,  
no micromanagement, lots of collaboration  
and encouragement. We•re definitely not  
perfect, but every year we get better as an  
organisation and as a team. 
www.enginprogram.org

ENGIN FOUNDER: Katerina Manoff 

They•re making a real impact while learning 
about Ukrainian culture, history and current  
events firsthand. We don•t expect any prior  
experience; our training covers everything  
volunteers need for effective conversations. 
We also have a huge resource library and a 
support team available seven days a week.  
 
And how does it support Ukrainians? 
99% of our students improve their English,  
which opens doors to academic and  
professional opportunities, 89% feel more  
globally connected, and 76% experience a  
decrease in stress. During wartime, these 
weekly conversations provide emotional  
support, normalcy and hope. Students gain  
confidence, cross-cultural competency and a 
connection to the wider world.  

To rebuild and thrive after the war,  
Ukrainians need to be able to communicate  
confidently with international partners,  
academic institutions and the global  
community. Another of my favourite statistics:  
65% of volunteers support Ukraine in other  
ways after volunteering with us. This means 
that we are building a global network of  
people who know and love my country.  
 
The ENGin team is predominantly 
female. Was that a conscious decision? 
No. I initially had one female and one male  
intern. But it•s become something I•m quite  
proud of. The education and social impact  
sectors attract passionate, skilled women. We 
have a unique culture … one that prizes 
kindness, compassion and collaboration … 
which I think ties to our gender balance.  
 
How do you get the word out to 
potential learners and volunteers? 
Our recruitment team reaches out to schools,  
universities, libraries, associations, companies, 
clubs and nonprofits. We have a social media 
advertising strategy in English-speaking 
countries around the world and post on  
volunteer opportunity platforms. And a lot of  
our growth comes from word of mouth … 
students and volunteers sharing their positive  
experiences. One of my goals for 2026 is to  
reach more volunteers outside the US, where 
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A life  with languages
From helping patients as a teen in Hong Kong to making radio shows and  
becoming an interpreter, Lachhemi Rana FCIL traces her journey in Nepali 
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During my teenage years or, 
more accurately, before I started 
my medical education, I  
somehow became the •voice• for 
anyone in Hong Kong•s 
Nepalese community who  
needed interpreting support.  
One early experience shaped me 
deeply: for months, I  
accompanied a group of women  
who were demanding  
compensation for unpaid wages.  
When they finally received their  
long overdue payment, their  
gratitude was overwhelming. I  
didn•t realise it then, but that  
moment quietly set me on a  
path of service. 

At the time, interpreting  
wasn•t a sustainable way for me 
to earn money, but a spark of  
possibility appeared when I  
received HK$100 for interpreting  
during a relative•s hospital visit.  
I turned that money into a  
jacket; a jacket I proudly wore as 
proof that my linguistic ability  
held value. 

After graduating, my  
professional life naturally 
expanded into roles where  
interpreting and translating were  
interwoven into almost  
everything I did. Whether I was 
working on Hong Kong  
Government projects, teaching  
Nepali in secondary schools, 
supporting families in private  
clinics or writing children•s 
books, language work was 
always threaded through my 

responsibilities. I began to  
understand the profound impact  
of linguistic access and the 
consequences of its absence. 

My work extended into  
media and advocacy. I secured 
government funding to  
produce Nepali-language  
radio programmes promoting  
health awareness, inclusivity  
and diversity, one of which  
won a Best Radio Programme 
award. I also served as a part-
time interpreter in the Hong  
Kong courts. 

When the pandemic  
brought me to the UK, I  
continued this journey through  
academic publications, travel  
for interpreting assignments,  
and even writing a travel book  
to promote Nepali language  
and culture. 

The proudest milestone came 
with my CIOL Fellowship. To 
have my contributions 
recognised at this level feels 
deeply affirming. What began as  
a teenager helping strangers in 
crowded offices and hospitals  
has grown into a lifelong  
commitment to using language  
as a bridge for empowerment  
and understanding. I am deeply  
proud of this journey. Every 
experience has shaped me into 
the linguist I am today, and I  
remain continually dedicated to  
connecting, uplifting and  
empowering the community  
through language.  
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How AI may be helping (or hindering) language students

JOANNA BIERNAT

Almost all aspects of our lives are now linked 
to AI. As linguists, we often rely on AI to  
perform our daily tasks without even realising  
it. Google utilises AI capabilities such as built-
in algorithms, while the social media we use 
to promote our businesses use AI to organise 
huge amounts of data and information. Thanks  
to machine learning (ML) algorithms, email 
providers instantly identify spam messages, 
while many of us also use Google Assistant, 
which uses Natural Language Processing 
(NLP) to respond to various queries.  

We often talk about AI in translation and  
interpreting, but it is also increasingly being  
used within language learning and research 
into language acquisition. People seeking to  
improve their writing, speaking, listening or  
reading skills in their native or target language  
often use AI-driven programs. A great  
example is Grammarly, which offers free •AI-
enabled English communication assistanceŽ. 

Language learning apps such as Babbel and 
Duolingo provide a personalised experience  
by integrating chatbots. Dr Barbara Konat  
outlines how built-in probability modules  
enable chatbots to respond with a degree of  
compassion.1 My younger students, in  
particular, appreciate the impression of being  
understood. These apps provide individual  
feedback on language skills and create lessons 
tailored to users• specific needs. This provides 
a new area of work for language experts, as 

communication assistant, e-learning and 
language learning software companies 
employ linguists to improve their services.  

Research into language acquisition draws 
on linguistics, education, computer science,  
neuropsychology and other disciplines.  
Comparing large volumes of data used to be  
an extremely time-consuming, labour-
intensive and expensive process, but AI can 
do some of this work in seconds. This 
provides valuable insights in a range of fields,  
including how languages are acquired across 
different populations and contexts, 2 and ways 
to improve the treatment of aphasia. 3  

Despite the benefits, there are problems  
with the increasing use of AI. When working  
with language learners, I have observed a 
reduction in creativity as a direct result of their  
AI usage. The AI-based pronunciation they 
often turn to is not always correct. Moreover,  
some perceive AI as a tool that gives them 
answers to everything; others say learning 
languages is not beneficial as translation 
engines and chatbots can do it for them.  

While researchers use a wide range of 
language analysis methods, the data used to 
train AI models is often not diverse enough to  
deliver a reliable interpretation across differen t 
languages and dialects, as Gulordava et al 
point out. 4 There are also ethical 
considerations about where the data comes  
from and how it is being used. More and more  
of the content on the internet consists of input  
from artificial language models, leading to  
the risk that future language models will be  
generated based almost entirely on AI-created  

data, rather than by people in their natural  
language environments.5 As Sabine Braun 
notes, AI lacks •understanding of the world,  
and the social, economic, cultural, political and  
other factors shaping human language useŽ.6   

AI is strongly integrated within the fields of  
language research and language acquisition. It 
empowers language discovery and transforms 
the way we perceive linguistic research. 
However, certain issues remain. It is important 
to challenge AI findings regarding languages,  
and to check and verify automated analyses. 

 
Notes  

1 Konat, B (2022) •Czy sztuczna inteligencja to 

inteligencja emocjonalna?•; cutt.ly/etbdhpl6  

2 Roy, BC et al (2015) •Predicting the Birth of a 

Spoken Word.• In Proceedings of the National  

Academy of Sciences, 112(41), 12663-12668 

3 Kuroda, T et al (2025) •Utility of Artificial 

Intelligence-based Conversation Voice Analysis 

for Detecting Cognitive Decline•. In Plos One 

4 Gulordava, K et al (2018) •Colorless Green 

Recurrent Networks Dream Hierarchically•. In 

Proceedings of the 2018 Conference of the  

North American Chapter of the Association for  

Computational Linguistics: Human language  

technologie s, 1, 1195-1205 

5 Op. cit.  Konat 

6 Braun, S (2024) The Linguist, 63,3

Dr Joanna Biernat-Sowka MCIL is a  
linguist, tutor and researcher who   

works for a multilingual tech company. 
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REVIEWS

Postcards,  
Translators  
and Esperanto  
Pioneers  
 
Guilherme Fians, Bernard Struck & 
Claire Taylor

University of 
London Press 
2025, 154 pp; 
ISBN 
9781914477881 
Paperback, 
£18.99 

The title of  Lost in Automatic Translation is 
slightly misleading. While we can imagine that  
the author, Vered Shwartz, wished to create a 
catchy name by paraphrasing Sofia Coppola•s 
popular 2003 film, the book•s scope covers 
the impact of language technologies not only  
on translation but also on other areas, such 
as technical and creative writing, language 
learning and editing. The subtitle, Navigating  
life in English in the age of language  
technologies, points more towards its breadth.  

Shwartz is an Israeli academic and 
computer scientist whose career has taken 
her from Israel to the USA and latterly to  
Canada. Many of the book•s key observations 
derive from her own experience, as a native 
Hebrew speaker, of adapting to life in a new  
language and the challenges this involves.  

Her approach is to base each chapter 
around a specific learning challenge, firstly 
describing her own experience and then  
discussing the extent to which these difficulties  
can be successfully dealt with by language 
technologies. Particular reference is made to 
large language model (LLM) systems, neural 
machine translation (NMT) and artificial speech 
recognition (ASR). Readers staggering under 
the bombardment of AI-related material in  
recent times will be relieved to know that she  
uses the term •artificial intelligence• only three 
times in the entire book.  

Several topics are examined, including 
culture-specific knowledge, ambiguity, the use  
of inclusive language, grammar and real-world  

knowledge. The author notes several 
weaknesses in the technology•s performance. 
Gender bias, e.g. automatically allocating the  
pronouns •he• to a doctor and •she• to a nurse, 
is an enduring issue; the clumsy application 
of filters when making requests to chatbots,  
and ASR•s incapacity to recognise accents, are 
others. She gives the example of ChatGPT 
refusing to answer the prompt •Can I invite  
my Muslim friend over for ramen?•, alleging  
hate speech due simply to the presence of  
the word •Muslim•. Randomly invented 
output (•hallucinations•) and the inability to  
handle ambiguity are also discussed. 

Shwartz•s twofold expertise in both human 
language learning and computational  
linguistics gives her a unique vantage point  
for analysing developments in this field. She 
concludes her thoughtful and engaging study  
with the hope that language technologies  
will be used to augment our efforts to  
understand each other. Perhaps they will, 
though at what cost remains to be seen.  
Ross Smith MCIL CL

Lost in  
Automatic  
Translation  

Vered Shwartz

Cambridge 
University Press 
2025, 206 pp; 
ISBN 
9781009552332 
Paperback, 
£23

A polyglot Polish doctor created an artificial  
language which he publicised in a book in  
Russian in 1887, entitled Mezhdunarodny 

yazyk (•An international language•). A 
simplified hybrid of Romance, Germanic and  
Slavic languages, it has 16 cardinal rules. For 
example, all nouns end in •o•, plurals add •j•; 
there are two cases (nominative and 
objective), others are expressed by 
prepositions; all letters are pronounced and  
the stress falls on the penultimate syllable. 
The book was signed Esperanto (•in hope•). 
Its publication struck a chord with an  
educated, outward-looking readership across  
Europe … Ludwik Zamenhof•s idea of a 
politically neutral language was born.  

A Scottish clergyman in Dundee with an 
interest in languages took up the call. John  
Beveridge began writing to Esperantaj 
parolantoj  (•Esperanto speakers•) in Bulgaria, 
Finland and the USA in the first decade of the  
last century. The postcard, a relatively new 
invention itself, strengthened the links and  
aided the growth of this geographically  
diffuse coterie. Beveridge and two of his  
daughters, Lois and Heather, were prime 
movers in nurturing the language in their  
home town and, later, overseas. Clubs sprang 
up in trade hubs, major cities and university  
towns. Adherents were often students, civil  
servants and postal workers, of pacifist, 
vegetarian and internationalist persuasions.   

The language was also disseminated by 
the translation of major writers• works: Hans 
Christian Andersen, Dickens and 
Shakespeare (e.g. La Venecia Komercisto). 
Zamenhof and Beveridge, by 1910 close 
colleagues, worked together … but remotely … 
on the Old and New Testaments  
respectively; the former from Hebrew, the  
latter from Ancient Greek. Many new words  
had to be coined by the contributing  
translators. After completion, the two works  
had to be harmonised. La Sankta Biblio was 
officially published in 1926, nine years after  
Zamenhof•s death.    

Postcards, Translators and Esperanto 
Pioneers: An alternative history of 
international communication  is an interesting 
tale of a linguistic and social experiment,  
created and sustained by idealistic men and 
women, that deserves to be told. From a  
subject perspective, the authors• specialisms 
are in history and anthropology, so readers  
wanting insights into the language and  
pedagogic aspects of Esperanto will need to  
look elsewhere.  
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SECTION HEADERREVIEWS

With plenty of interesting reflections, Mark  
Kermode and Ellen Jones offer a thought-
provoking account of translation behind  
modern films (and series) in this episode of 
their popular Screenshot podcast. Film audio 
trivia, scattered among their interviews and  
comments, make a strong and enjoyable 
case for the value of translation in the 
entertainment industry. From the clandestine 
dubbing of Chuck Norris films into Romanian  
to the success of Parasite (the South Korean 
film awarded the Oscar for Best Picture in 
2020), the show covers an impressive  
range of topics that will inevitably make  

listeners realise how much of their 
entertainment relies on the work of talented  
language professionals.  

Linguists with an interest in film may find  
themselves wanting to share the episode 
with their •non-linguist• friends, thanks to a 
well-illustrated account of how language  
becomes the conduit for cultures for entire  
generations. When a film from a foreign  
country is made accessible to a new 
audience it breaks prejudices and 
stereotypes. In some instances, this may even 
be an act of rebellion against those who want  
to control the population, as Kermode•s  
interview with Romanian translator and film 
critic Irina Margareta Nistor shows, covering 
her career with languages and overdubbing  
pirate videos of banned films under the  
Ceau��escu regime.  

Elsewhere, the French critic Manuela Lazi�� 
explains that even though dubbing may be a  
less popular option among anglophones, in  
countries such as France voice actors have 
turned into well-known celebrities. She is  
right: •Not everyone wants to learn English,  
not everyone wants to speak in English.Ž This 
does not mean that international audiences  
have limited their access to films and TV 
series from English-speaking countries.  

Previous generations of anglophones 
probably overlooked dubbing, subtitles and  
translation, but new generations are more  
interested than ever in international and indy  
films, making bridges between languages an  
essential part of modern entertainment. Darcy  
Paquet, who has produced English subtitles 
of South Korean films including Parasite, tells 
Jones how the director Bong Joon Ho was  
extremely involved in ensuring that the  
subtitling could convey the humour and mood  
of his original script. In spite of subtitles•  
limitations, Paquet•s craft was, in many ways, 
responsible for the film•s global success. 

The expansion of the film industry is 
unstoppable and so is its need for linguists to  
support that growth around the world. New  
generations are used to subtitles and artificial  
voices, often produced by AI, but this  
Screenshot episode demonstrates that the  
bond between linguists and the entertainment  
industry remains strong. It is an enjoyable eye-
opener to the importance of our work as  
linguists and its limitless applications. 
Adriana Uribe MCIL

Screenshot:  
Translation   
 
BBC Sounds/Radio 4 
1st broadcast 17/10/25; 42 minutes 

cÉwvtáàá

Sideways:  
Inventing a  
Language  
 
BBC Sounds/Radio 4 
1st broadcast 8/8/25; 29 minutes 

This podcast, which aims to tell •stories of  
seeing the world differentlyŽ, has a broad  
audience, but that doesn•t stop host Michael  
Syed going into some depth on the subject  
of conlangs and private languages. As a 
monolingual Brit, he approaches the topic with  
genuine curiosity, as he meets twins Matthew 
and Michael Youlden, aka the Superpolyglot  
Bros. They speak to each other in a secret 
language (Umeri) they created as tots, and 
with each new language they learn, it grows  
and morphs, as languages tend to do.  

We learn the term •idioglossia• (a language 
that is only used by the children who invented  
it) from Dr Nancy Segal at California State 
University•s Twin Studies Center. Although 
this is common among twins (where it has the 
specific name •cryptophasia•), use of the 
private tongue usually ends by school age.  

An illuminating interview with professional  
language creator Jessie Peterson follows. 

When she created Ts•íts•àsh for the fire beings 
of Disney•s Elemental with her husband David, 
they focused on the sounds fire makes (•shh•, 
•sss•, •hrrr•). They used a perfective marker for 
the past (e.g. •I speak finish• for •I spoke•) which 
came from the verb •to douse•, while fricatives 
form entire words, without the use of a vowel.  

With further ruminations on the popularity  
of High Valyrian (Game of Thrones); a candid 
exploration of Professor Varun Khanna•s 
transformative journey with Sanskrit (which, 
though interesting, seems out of place in a  
show on invented languages); and thoughtful  
analysis of what these languages reveal about 
the human need to share, this episode packs 
a lot of intriguing content into half an hour.  
Miranda Moore

Finally, a joy of knowing a foreign  
language is to be immersed in its territorial  
speech community and using it to ask for  
directions, buy a rail ticket, or spark up a  
conversationƒ Outside of the conference  
hall, classroom or summer camp, can 
Esperanto replicate that?  
Graham Elliott MCIL  
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Phil Muriel MCIL CL is a translator,  
interpreter and trainer. He has  

helped more than 900 individuals to  
qualify as interpreters and translators.

 TL

Professional public service interpreters in the 
UK often bemoan the state of affairs that  
allows untrained, unqualified bilinguals to do  
what we know is a highly skilled and 
responsible job, thus putting the public at risk  
and driving down our remuneration. Between  
2021 and 2023, 154 crown court trials were 
adjourned for want of an interpreter, 80% of  
them involving serious crimes. An analysis by 
the Criminal Bar Association revealed a five-
fold increase in such adjournments since 2020. 

The issue extends to other public services 
too. The BBC•s File on 4 found that  
interpreting problems were a contributing  
factor in at least 80 babies dying or suffering  
serious brain injuries in England between 2018 
and 2022. NHS England recently published 
an •Improvement framework• with a view to 
addressing such issues in its provision.  

Interpreters long for the day when  
interpreting in the UK will be a recognised,  
regulated profession and we enjoy protection  
of title. In my experience, the general public,  
including healthcare and legal professionals, 
are always surprised to learn that interpreting  
is not an officially recognised profession in the  
UK. We do have a voluntary regulator, the 
National Register of Public Service Interpreters 
(NRPSI), but there are no enforceable rules so 
people can do what they want. In my opinion,  

ƒ We must fight for •interpreter• to be a protected title

In my opinionƒ

PHILIPPE MURIEL

joining the national register is money well  
spent because we are adding our weight to  
the pressure NRPSI is putting on the •powers 
that be• to make changes. The more there are 
on the register, the louder our voice will be.  

It is essential that we obtain protection of  
title, which would mean that an individual  
could not call themselves an interpreter … and 
practise as such … unless they were trained, 
qualified and accredited. A Department of  
Health and Social Care spokesperson outlined 
why this is important when talking about  
nursing: •The protection of a professional title  
is important for public protection. Protecting  
a title provides assurance to the public that  
someone using that title is competent and  
safe to practise.Ž To achieve this an Act of 
Parliament is needed. This is not an easy 
process; it will take extensive lobbying.  

Standardisation of training may follow. In  
the UK, community interpreters currently  
need a minimum level 3 (A level equivalent) or 
level 4 (HNC equivalent) qualification to work  
in public services (except the justice system). 
Even so, some agencies accept a level 2 
certificate. To work with the courts, police  
and Home Office, we need a level 6 (degree-
level) qualification with a law specialisation. 

With mandatory regulation, training  
standards would need to be consistent  
throughout the profession. I believe that  
level 3 Community Interpreting will have to  
be regulated so that all trainee interpreters  
are taught the same things. At present, level 3  

courses differ widely. Some are accredited by 
an Ofqual-recognised awarding body; some  
are not. Some include sight translation and/or  
remote interpreting; some don•t. Some have  
just two mandatory modules, so a student can  
miss key areas. Some are run by local councils 
to suit their particular needs, so graduates  
might be ill-prepared to work elsewhere.  

I have a few suggestions for what might be  
included in standardised training: the various  
techniques associated with consecutive 
interpreting and sight translation, practised  
through role-play; glossary compilation; a  
thorough grounding in the Code of Conduct;  
clear guidelines on procedures; and detailed  
information about the various public services:  
their structure, staff, procedures and methods.  

For now, let•s make sure we are up to date 
with our own qualifications and that we avail  
ourselves of the many CPD opportunities 
available. We must support our professional  
bodies as they work behind the scenes to  
promote our profession and move it forward  
to where it should be. When we achieve our  
aims as a profession, we will have to get 
behind whatever measures are taken to unify 
and standardise our training and qualifications.
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OPINION & COMMENT

Why we need to stop using the misleading phrase •just 
translation•: one translator•s plea to the industry

DEBBIE GARRICK

•We tried •just translation• and didn•t get the  
results.Ž Really? What kind of •just translation•? 
Where did you source your translators? How 
much did you pay them? What were the  
constraints? All those questions and several 
more ran through my brain as I heard that  
phrase in a marketing webinar recently. It•s 
one that appears increasingly on social media, 
in conversations on internationalisation and 
by localisation experts, and it points to a  
broader issue in our profession.  

•Just translation• makes translation sound 
like less than it is; using this phrase is actively 
damaging the perception of translators. What  
we do is so much more than a linguistic task. 
•Just translation• is a constructed category, a 
concept that was invented for differentiation.  
I believe it comes from the increasing  
reliance on machine translation and post-
editing. As we know, raw machine output  
does not consider all the factors a human 
translator would. As machine translation post-
editing (MTPE) became commonplace, it 
drove down prices and the focus shifted from  
quality to quantity and speed.  

Once the limitations of MTPE came to  
light, it was easier to blame •just translation• 
than look at the failings of the machines and  
processes. Over time, translators and 
language service providers (LSPs) had to find 
a way to differentiate their services, so 
translation was positioned as the •other• … 
something we should distance ourselves from. 
Translation came to mean MTPE or a sort of 
linguistic swap performed by a large language  
model (LLM) that potentially ignored  

creativity, localisation and all the other factors  
a human translator would consider. The 
translation and localisation industry needed  
to say •we do more than that•, so translation 
was relegated to the role of •just translation•.  

Only this week on LinkedIn, I saw •just 
translation• described as a linguistic task and 
localisation as •a user experience (UX) 
strategy•. While localisation does involve more 
than the words on the page, I would love to  
find a translator who doesn•t see localisation 
as part of their role. Translators have always 
considered that, for example, the shipping  
details on a website might need to be altered  
to match the country they are writing for, or  
the size guides for clothing, or the currency.  

Transcreation is another discipline that feeds 
the •just translation• craze. Transcreation 
acknowledges that it has very little to do with  
the words on a page and everything to do  
with the meaning and intent. Pricing  
transcreation per word makes no sense; you 

could spend hours on a four-word slogan, so  
it•s only natural some differentiation came 
into play.  

I•m certainly not arguing against 
transcreation as a practice; I offer it myself 
and I know the amount of work that goes  
into it. I appreciate that not every text  
requires the same amount of creativity and I  
know that not all translators feel comfortable  
… or have the skills … to offer transcreation, in  
the same way that not all translators can offer 
technical translation. I believe there is a place 
for it, I simply wish it wasn•t set up in 
opposition to translation. If you work on any  
kind of marketing or creative text, there will  
always be some creative adaptation involved.  

Going back to the foundations of our  
profession, anyone who has ever studied 
translation knows that it is far from simple  
word replacement. Scholars and students have 
argued for different levels of faithfulness to the  
source text for eons. There is no •one size  

Why •just• isn•t just
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  fits all• approach. Outside of academia, clients 
usually want their text to perform the same role  
in the new language. In the world of marketing,  
that•s usually to convince, convert and sell. They 
don•t have time to analyse every little decision … 
that•s what they•re paying a translator for.  

At every step I•m looking at what the client is  
trying to do, considering the context, asking  
myself questions such as: Is it part of an email 
marketing series? Which call to action (CTA) is 
likely to work best? Is that a CTA someone in the 
UK would find weird (e.g, a literal translation of  
j•achète (•I buy•) on a website, instead of 
something more appropriate, such as •buy now•). 
I•m always looking at the bigger picture,  
considering cultural adaptation, creativity,  
localisation and UX, because that•s what a 
translator does. There is no •just• about it. 

It•s time that the world realised translators aren•t 
simply people with knowledge of two languages.  
Some are lawyers or paralegals, others are pilots 
or engineers, others still have deep knowledge  
of patents or are scientists or education experts  
or had a previous career in finance. Some of us 
have studied or worked in marketing. Translators 
are also expert researchers; if we don•t know the 
answer to something we take the time to find out.  

Some would say that by writing in The Linguist 
I am preaching to the converted, and they•d have  
a fair point; it•s not enough to stop using •just  
translation• among ourselves, we must get out 
there and let other people know. We can•t let  
•just• become the prefix to our profession.  

Translators are cultural consultants. What we do 
is so much more than it appears to be. We localise 
where needed so that people understand not only  
the words but the actual meaning, and it makes  
sense to them with their cultural perspective. We  
spend our time dreaming up ways to convey  
humour or humility, create different catchy  
hooks, spark emotions and foster connections. 
Let•s stop oversimplifying that and acknowledge  
that it•s a highly skilled profession where we 
provide huge added value to our clients, prevent  
disasters and make strong connections. 

If you agree then please consider sharing; we 
can only stop being •just translators• if we convince 
those outside our profession they are wrong.

Debbie Garrick MCIL CL is a freelance  
translator and copywriter. She mainly  

works on creative texts in the cosmetics,  
fashion, marketing and tourism industries.
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